OUTLINE FOR CAMPAIGN ON PRICES
HOW WE CARRY OUT AMD APPLY THEE PARTY LINE ON PRIbE CONTROL

Price Campaign Circular No. 1.
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WORKE & FARTY CAMEAIGN ON FRICES
HOW WE CARRY OUT AND APFLY THE FARTY LINE ON ERICE CONTROL

l. The Farty was notified in WEEKLY LETTER NO. 4 that the next
WEEKLY LETTER would contain plans, suggestions and organizational
directives for the Party campaign around the question of FRICEs. The
organization of such a campaign was authorized by the following
motions which were passed by the Political Committee and which have
already been communicated to the Farty in WEEKLY LETTER NO. 2

II. POLITICAL COMMITTEE MOTIONS

1. That we keep as the spearhead of our attack in this campaign
the G program.

3. That we approve thé’five point program (Reuther's) and exploit
it in LABOR ACTION, but that it be held subordinate to the GM
Frogram 28 an immediate thing which the unions propose to do in
connection with the ending of price control. :

3. ¥%e direct ail party fractions to the effecct that the escalator
clause is the immediate spearhesd in the rencgotiation of all
contractse. ' :

4. We direct all partf‘ffactions to conCuct activity in their
unions for negotiation of wage contracts and wage increases
commensurate with the rise In prices.

5. In our présent agitation in connection with the struggle
against price inflation, in all programs fcr the struggle agoinst
price rises, such as the new five point program c¢f Reuther, we
shall ley the main emphasis upon the need and possibility of
combatting price inflation by means cf price control committees
orgrnized by the unionsg, %o include c¢ther representative demccrati:
popular.crgsnizations (consumers' organizations, tenants!
orgenizdtions, housewivesf crganizati:ne, pocr farmers, etc.).
In pleoing the emphasis upcn this point, cur agitation shzuld
show thiz2{ even the most radical cof the proposals yet put forwerd
in the labcr movement (UAW Frcgram) have as their fatal weakness
the £oct thiat théy igncre the decisive question of controal ancd tha
the only contrcl the werkers =nd mnaszes of people can rely urcn
in the struggle against price inflation is pcpular price contr-l
0dmnittees; and that such popular price ccntrcl committees are
Organs that can be formed immediately tc tgke immediste effect
and tc gc intc immcdiate actirns, in centrast to all other tyres
of proposals which require even theoretically long delays befcre
they dan be put into cffeoct (OFA, elect gcod Congressmen next
November, wait until the new contract is negctiated, or even
the very necesszry slcgan of the indepencent labor party, ctc.).
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6. Thot both in LABOR ACTION and in THE NEV INTERNATIONAL the
editcrs are instructed tc¢ publish ecucati-nal and pelemical
articles cn the political significance, the practicel validity

anc the revolutionary-theoretical justificaticn of slogans for
price crntrcl and the revcluticnary Marxist champicning movements
for price control in-the U.3.+ today, with special refercnce tc

the sectarian sand sterile position taken by the Cannonites, and the
rescticnary positicn taken by the bourgecils ideclogists.

In line with these motions it is necessary to impress on every

| Branch Organizer and Branch Executive Committee that the very heart

B and core of our position on prices is what we have called the G Program
M From the very beginning we have emphasized this in our publicity and in
all communications to the branches. All aspects of the living
standards of the masses are included in the question of prices. Wwhen
we speak of the GM Program we do not mean Reuther¥s GM Program but the
revolutionary content of that proposal =s contained in the party
propagmda.

- At the time of the GM strikec keuther put forward two slogans
"Open the Books" snd a demsnd for the raising of wages without price
rises. Ve did not take up the "Open the Books" slogan as a basic
slogan. Ve used it as a temporary one of attack during the strike wave.
It was used agitationally for the purpose of attempting to rally not
only the GM workers but the workers in other unicns arcund a single
agitational slogrn useful at the mcment and for a specific purpocce.
We did nct however, support this dem~nc¢ as the main demand which the
workers should make, but rather the slogan of wage increases without
price increasese. - ,

, Reuther did nct take thie program sericusly. During the past
few mcnths he has in effeot capitulated tc Murray. He switched frcm a
demand fcr the stabilizaticn c¢f prices and wage increases to a cdemand
for thc stabilizaticn of the dollar, and is holding the question of
wages in abeyance. o

Today as during the strike wgve our main slogan revolves around
the question of increasing prices =nd our position as to how prices can
and should be controlled. The marked rise in prices is the outstonding
economic and political event today and on the basis of present tronds
- Will remain so. According to & reliable sourcestke cost of living
continues to rise. There is every reason to belleve that labor will
- become increasingly restive thus giving the Workers Party the opportu-
nity for effective agitation and propaganda cn the question of prices.

: 1 While pushing our main slogsn demanding wage increases without

il pricc rices we also support the immediate demand programs of the unicns

(@ such as the recent "5 point program" cof the UAW. In connection with

JE such prcgrams we advocate poplar price control committecs organized
under the leadership ¢f the unicns. It shculd be stressed that our
emphasis is on action by the masses anC the crganizaticn ¢f the mareses.
We make the price ccntrcl ccmmittces wider than the unicn organizaticng
However, we cmphasize and stress the importance cf the leacdership cf
the unicne. _ ‘ 962
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We alsc cmphasize the imperative ncecessity for the popular price
centrol ccmmittees taking concrete steps to force prices down, thercby
demonstrating the ability of the masses to exercise a large measure of
control over prices. While we are opposed to the abolition of such a
price control body as the OPA we do not place our emphsis on control
by governmental bodies such as the OPA. Our emphasis is on control
by the workers a2nd consumers functioning through their own prioce
control committees. For us, and we seek in every way to indoctrinecte
the proletariat with this notion, the GM Program has a distinct

- revolutionary content. The workers and the moasses who foliow them

serve nctice on the bourgeoisie sad the government that they will no
longer be’concerntd merely with pure snd simple economic dem-nds. The
GM Program, as we put 1t forward, makes it clear that prices =nd
producgicn are indissolubly connccted with wages and will be dealt with
as suche : , ;

Theae briefly, are some of the political motivaticns for the
campaign ond an explsnaticn cf the moticns passed by the Political
Committee.

I11. PROGRAM OF ACTION

Such a campaign is provided for in the PROGRAM OF ACTION, -s
follcws: "Political Campnigns. The Central Political Fccus and Tasks.!
®"The political activity ¢f the Party will be fccussed upen two primary
(anC relrted) peliticnl issucs: A. The fight against rising prices.
B. The hcusing crisis." There fcllows, under the title "The Fight
Against Rising Prices," a2 digcussicn of the ccntent and organizaticnal
steps 7f the campaign. Your attenticn is 2lso called t¢ section G cn
page 3 of the Program of Actiocn. ‘

The Program of Action is the fundamental textbook for the
Campaign, Every member shculd read anc study the Program cf 4ction.

IV, AINS AND GOAL

This Campoign is to be a major politicsl campaign <f the wholce
Party. It is tc have definit e aims and a concrete goal. It is to be
both a Prepaganda Campaign and a Recruiting Campaign.

- We will have two major =aims in the Campaign: 1. to publicize
the Workers Party naticnally and tc make its name anc activities
kncwn. 3. To recruit the maximum number <f new members through the
activities and propaganda <f the Party during the Campaign anc after
the Campeign. :

Uncder (1) it is cur intenticn: (a) to make a name for the Party
by virtue c¢f its practical activitiecs arcund the questirn of rising
prices, inflaticn and the virtual stabilizaticn cf wages. (b) to
disseminate the pclitical program ¢f the Party, specifically our
procgram in connecticn with the prices situation. 763
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Uncer (3) abeve we will carry on practical and sustained efforts
at recruitment. This flows from the position taken in the Program of
Actions. In the campaign we apply the position set forth on recruit-
ment in the Program of Action. (A. Recruitment. Fage 5 Program of Actior
",..the primary objective, the goal, the beginning and end of cvery
- individual campaign, cvcfy ecffort, cvery activity must be fixed
immovably on recruitment.,.Recruitment through individual campaigns
means thc winning of members exclusively on the basis of that campeign.
In asseseing the results of each campaign, cvery Branch must answer
the question: 'How many members have we gained, not during the period
of the compaign but as 2 direct result of the campsign.'!

Not only do we se¢ek to put the Party "on the map nationally" es
a result of the Campaign but we »lso seck to establish and publicize
the existence of the Party Branches in the various cities. For
instance thc campsign should make it known thot a Workers Party brench
exists, where its headquarters is and rhat activities the branch is
eng-ged in. In the Course cf the campaign thc nameé and function of .
- the Branch Org=nizer shculd be publicized and established. The Brrnch
Organizer and the NC member should become known as the "Party spokcsman
ocr spokesmen" and the leading wepresentatives of the Party. In cvery
city the Farty shculd have at least cne comrade whe appecars before the
public 28 the outstanding representative of the Party. This can be
acccemplished or further developed in the course of the Campaign.

V. ORGANIZATION

The osmpaign is crganized to operate as follows: 1. Frem the
Oenter. (a) Flanned and persistent agitaticn and propaganda in LABCR
ACTION. 4rticles in the NEW INTERNATIONAL. (b) A national pamphlet
or four page folder. (c) Weekly ccmmunicaticns and sugpesticne to the
Branches. (d) Conveying to the Branches any significant expcriences
or accomplishments cf cther Branches. ,

3. By the Branches. (a) Local Branch publicity and propaganda.
(b) Individual =ctivity c¢f each Branch mcmber: -in the shecp and unicn
anc¢ in neighbcrhood activity. (c) Reports tc the Center on results
and rroblems encountered. .

“

V1. FLECTION CAMEAIGN

It is only in New York City that the Party is ccnducting an
election campaign. Other Brsnches howevcr can participate in the
election campaign even though they do nct have cancdicates in the ficeld.
It will be possible for Branches to rel-~te the rarty price campalgn
" to the cleccticn eampaign in the varicus cities and states where we
have branchese.
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VII. HOW THE BRANCHES WILL ORFERATE THE CAMPAIGN .

1. Use of LABOR ACTION anc the NE¥ INTERNATIONAL .

a. Sell LABCR ACTION and the NEW INTIRNATIONAL at union
and other meet ings ccnducvzd arcund zrice control. 1t is
necescary to emphasize to the Branches that the NI shovld
be s0ld =t these meetings.
b. Orgrnize discussiorn groups of workers around thc question
1 of prices, using LA and NI articles as basis for discussion
i3 material. - '
P c. Get worker contacts to distribute LA and other Campaign
% iitoratuen. :
;. G. Send Uenter address of local union headquarters to be
. pl=ced on L4 and NI mailing list temporarily. These should
be the =ddrcsses of "progressive" locals which wewlad
probably digplay the psper and magazinc.
e. Attempt to gect LA articles on prices on bulletin boards.
f. Each Branch to select working class area; houcing groject
etc. for intensive use of LA and NI. : '

3. Branch Organizers to.attend public meetinés on prices and
speak where possible in the name cf the Party.
. 3

3. Farty housewives to agitate ameng working class housewiveso for
housewives committeces. Organize housewives demwmairgtions.

4. Branches to operate in a oractical way in connection with rent
increascs and evicticns. Orgsnize tenants sagainst rent increaces
and evictions.

5. Branches t¢ hold public meetings cn prices. 4Aim to get non-

Party trade union militants tc speak. All mectings tc bc held in
name cf the Workers Party. (Not Labcr Acticn). Party speakers to
be intrcduced as Party members. i

v
I
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6. Branches te crginize letter writing ¢ampaign tc local prese.
By individual members =nd by Brmch Organizer, as Orgsnizer cf the
“+anch , Workers Party. . -

7. Each trade unicn member to participate in all activities of
the unicn on price ccntrcl. Jcin uniocn price committees and
"flying squadrcns.? .
8. Bremches tc write shirt articlcs for LA on price control
activities ¢f Branches and unions. :

9. Withcut setting any quotas Branches shculd devé;op cdefinite
recrultment perspectives curing and aftcr the Campaign.

10. It is expected that cach Branch will develop its own cCetailed
plme for c~rrying cut the general plan cf the Campaign. Objeciive
conditicns are different frem city to city. The identical
procedure cannct be used by every Sranch. Branches wiil be
expected end urged tc ‘Cevelop initintive and mnke some cointribu-
tion to the political »nc crgenizaticnal phases of the Camp-ien
which will be of use tc cther Branches and to the Centexr. 965




11. ouch a Campalgn as is ccntemplated csn anc shculd be
Cirected primarily tc threce grcups: white wecrkers, Negroes and
houscwivese We specify the groups in this manner for a reascn.
The crcer is nct t- be tsken as sctting pricrity. There has been
scme tencency toward relative cveractivity among Negrces. It has
bcen repsrted from time to time that "Negrcoes are ensier to werk
among." We dc n<t however want this to becune a standard for
activity in the Campaign. We want to gc tc Negrces because they
are the grcup harcdest hit by hi h prices, high rents, etc. Ve

gc tc them because they sre a prolcetarian group. Ve try for
white wiorkers with the same amcunt of vigcr. Hh-ousewives are an
indiceted group because they ¢ the family marketing nnd =re the
pe:ple whe feel the yproblem most acutely. Hcusewives are likely
to be very militant cn this gquestion.

ViiI.

The digcussion of the Campaign in the Branch should be
confined 99 44/100 per cent to the political-organizational aspects
of the Campsign. Not one adminigtrotive detail should be discussed
in the Branch. Orgsnization=al routine and administration of the
Campaign are and should bg¢ the function of the Branch EC. 1In
relation to the Campaign the Branch meeting should be devoted
strictly to the politionl content of thc C=ampaign, the application
of the political line of the Party on prices and the goal of the
Party in the Campaigne. ' o

‘No termination date is set for the Campaign. This will be
decided ofter the Campaign gets under way nnd in line with the
concrete situstion in connection with the price-wage procduction
situation. ‘

It is imper»tive that every member participate. This is a
campaign in which every member cgn be assigned a2 concrete task.

It is probsble that toward the end of the Campaign Comradc
ohachtman will tour the country speaking at public meetihgse and
mceting with "contacts" and new mcmbers who have been gained in
the ccursec of the campaign. '

IX. SUPERVI5ION

The Campnign will be under the gencral over—all direction
of the Chairman of the Party and the Nationnl sSecrectary. All
details however which relste spccifically tc their dep=aritments
will be handled by the Director of Organization, the Educational
Dircctor, the National Negrc Ccmmittce and the Editerial Beoarcd cf
LLABOR ACTION.

All articles fcr LA should be sddressed to the paper.

All requests fer eCucaticnal materisl shculd be ad’ressed
to the Educ-ticn Departmcnt. This Dgpartment has cn hand oSpeakcers
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Outline for Popular Agitaticnal Bpcecchese. An‘Oﬁtllne on Price
Contrcl and Marxist Thecry for Branch Educaticnals.

411 matters c¢f detail relating to Branch functioning in the
Campaign, plans for recruitment an<d other such crganizaticnal
matters ekculd be directed to the Yirector of Orgenization.

Specific mattcrs in connection with trade unicn activity shcould
be acdiressed tc the Naticnal Secretary.

This set-up is fcr the purpose of previding the mest efficient
carrying through c¢f the Campaign including prcovieicn for making it
a cocrcinzted whole.

.Each Branch is instructed tc begin immediately on the
organization cf its local campaign.

Organize your plans in writing and after adopticn by the
Branch send them to the Center. Use the enclcsed form headed
"Qutline cf Prices Campaign to be Conducted by the Branch."

Get started. Don't write to the Naticnal Office making
suzgesticns for changes in the general plan of the Cam>aign.
Write us sfter ycu lave dcenk scmething ccncrete and practical. Right
now have all discussicns abcut the Campaign in the Exccutive
Committee and in the Branch not with the Naticnal Office. . Write
the Nation~l Office telling what you have dcne, what ycur exper-
iences have been and what has been accomplishede.

Gcod Luckl

E.Re McKinney,
National Secrectary
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